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Men aged 65 and over spend three times as much

on transport as women

Single-person households in Austria spend an average of €2 700 a
month; differences by age, employment status and gender

Vienna, 2026-10-01 — According to the Household Budget Survey 2024/25 conducted by
Statistics Austria, the average monthly consumer expenditure of one-person households
in Austria amounts to around €2 700. In addition to regular monthly expenses such as food
or rent, a proportional share of larger purchases, for example the purchase of a car, is also
included. Particularly in the case of major purchases, the expenditure is often not covered
solely by current income, but is also financed through savings, one-off payments or inher-
itances, as well as through loans or instalment payments.

“The monthly expenditure of people living alone averages around €2 700, although this varies significantly
depending on age, employment status and gender. For example, people under 60 living alone spend slightly
more — an average of €2 770 — than older people, who spend €2 610. People in employment living in single-
person households spend significantly more — €3 080 — than pensioners living alone, who spend €2 570.
Men aged 55 and over spend more per month than women in the same age group. Gender differences are
also evident at a more detailed level. Across all age groups, men spend more on transportation and dining
out, while women spend more on healthcare and personal care,” says Manuela Lenk, Director General Sta-
tistics at Statistics Austria.

Amount of expenditure of one-person households varies by age and gender

Men living alone spend an average of €2 740 per month, around 3% more than women living alone (€2 660).
However, women in one-person households up to the age of 54 have higher average expenditure than men
in the corresponding age groups. Only from the age of 55 onwards expenditure of men living alone exceed
those of women.

A similar pattern can be observed by employment status. Employed men living alone spend an average of
€3 030 per month, around 4% less than employed women living alone (€3 160). Among retired one-person
households, however, the opposite is true: retired men living alone spend an average of €2 710, around 8%
more than retired women living alone (€2 510).

Men and women consume differently

A closer look at selected expenditure groups reveals how both the level and structure of spending in one-
person households change over the course of life.

Across all age groups, men spend more on transport than women. This category includes expenses such as
vehicle maintenance, fuel, vehicle purchases and public transport. Absolute transport expenditure in-
creases with age. Among those aged 65 and over, men spend an average of €439 per month on transport,
almost three times as much as women of the same age group (€159).



For recreation, sport and culture, including holiday travel, leisure goods and sport and leisure services,
young women up to the age of 34 show the highest expenditure of all age groups, averaging €359 per
month, compared with €228 among young men. Women aged 55 to 64 also spend considerably more in
this category than men. In the remaining age groups, spending is similar between women and men.

Across all age groups, men living alone spend more on alcoholic beverages and tobacco products than
women. Among those aged 65 and over, for instance, men living alone spend on average more than twice
as much therefor (€82.2) as women (€36). Expenditure on restaurants is also substantially higher among
men, averaging €218 per month, compared with €138 among women.

In contrast, spending on health is higher among women across all age groups. For both sexes, health ex-
penditure is highest among people aged 65 and over. However, women consistently spend more on health
and their expenditure increases less sharply with age than that of men.

Women living alone also spend significantly more on personal care than men. This is particularly evident in
the 35 to 54 age group, where women spend around €112 per month, almost four times as much as men

(€29).



Monthly expenditure of one-person households

Consumption expenditure

erson households

in Euro
Total 1614.1 100.0 2700
Men 733.2 45.4 2740
Women 880.9 54.6 2 660
By age
Under the age of 60 829.9 51.4 2770
Men 471.3 29.2 2700
Women 358.7 22.2 2870
60 years or older 784.2 48.6 2610
Men 261.9 16.2 2810
Women 522.3 324 2520
By selected age groups
Under the age of 35 316.6 19.6 2 490
Men 189.9 11.8 2420
Women 126.6 7.8 2 600
35 - 54 years 3721 23.1 2950
Men 218.5 13.5 2 860
Women 153.7 9.5 3080
55 - 64 years 310.8 19.3 2900
Men 141.3 8.8 2960
Women 169.5 10.5 2 860
65 years or older 614.6 38.1 2540
Men 183.4 114 2750
Women 431.1 26.7 2450
By employment status
Employed 656.7 40.7 3080
Men 386.6 24.0 3030
Women 270.1 16.7 3160
Not employed 957.5 59.3 2430
Retired 718.0 44.5 2570
Men 223.0 13.8 2710
Women 495.0 30.7 2510

S: STATISTICS AUSTRIA, Household Budget Survey 2024/25.



Figure 1: One-person households — Average monthly expenditure on transport, in Euro
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S: STATISTICS AUSTRIA, Household Budget Survey 2024/25.

Figure 2: One-person households — Average monthly expenditure on recreation, sport and cul-
ture, in Euro
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S: STATISTICS AUSTRIA, Household Budget Survey 2024/25.

For detailed results and further information please refer to our website.

Information on methodology, definitions: The Household Budget Survey 2024/25 was conducted as a sam-
ple survey from April 2024 to May 2025. A total of 6 689 randomly selected households recorded their ex-
penses in a household diary for 2 weeks each and additionally answered questions.

The survey captured not only regular expenses, such as spending on food, rent or fuel, but also expenditure
on larger purchases, for example the purchase of a car or a kitchen, as well as spending related to special
occasions such as the start of the school year, weddings, Christmas or holidays.

When interpreting the results, it should therefore be considered that expenditure is not financed exclusively
from current income. Additional payments, such as the 13t and 14t monthly salaries or bonuses, may also


https://www.statistik.at/en/statistics/population-and-society/consumption-expenditure-and-consumer-durables-in-private-households/consumption-expenditure

play a role. In particular, larger purchases are often financed through other sources of funds, including sav-
ings, severance payments, gifts or inheritances, as well as through loans or instalment payments.

Expenditure groups: For the breakdown of expenditures into different expenditure groups, the international
expenditure classification COICOP 2018 is used.

Who is Statistics Austria?

Statistics Austria is the central organisation for official data and statistics on society, the economy, the state
and the environment in Austria. As a national statistical institute, it is committed to the statutory principles
of independence, impartiality and objectivity. Statistics Austria is headed by Manuela Lenk, Director General
Statis-tics, and Franz Haslauer, Director General Finance.

Further enquiries:

For information on results and methodology, please contact:

Team Household Budget Survey, e-mail: konsum@statistik.gv.at

For interview requests, please contact the press office: presse@statistik.gv.at
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