
 

 

 

Vienna, 2025-10-16 – More than nine out of ten enterprises (94%) have an online presence 
via a website or social media. 92% of enterprises have a website, while 68% are (also) 
active on social media. Social media usage has increased significantly over the last ten 
years. 

“Almost every enterprise is online today – whether through a website or social media. Currently, two-thirds 
of enterprises have both a website and at least one social media channel of their own. The trend towards 
social media has shaped the past ten years. In 2015, less than half of enterprises were present on social 
media, but by 2025, 68% had at least one social media channel”, says Manuela Lenk, Director General Sta
tistics of Statistics Austria. 

Nine out of ten enterprises present themselves online 
92% of all enterprises have a website to present themselves online. This proportion is similarly high for 
enterprises in the service sector (92%) and in the manufacturing sector (93%). The differences according to 
enterprise size are also minor: nine out of ten small enterprises (10 to 49 employees: 91%) use as website, 
as do nearly all medium-sized (50 to 249 employees: 97%) and large enterprises (250 or more employees: 
99%; see table) . 

62% of enterprises use their website to present their own products or services. This is particularly common 
in the service sector (66%) and somewhat less so in the manufacturing sector (54%). More than four out of 
ten enterprises (44%) use their own website to accept job applications or to post job adverts. Large enter
prises (92%) use this opportunity to attract personnel more often than small enterprises (37%). 

In 2015, 88% of all enterprises had a website. Thus, this share has only increased by 4 percentage points in 
the last ten years. This increase is predominantly attributable to small enterprises (2015: 86%, 2025: 91%; 
see graph). 

Two out of three enterprises use social media  
Social media is being used by 68% of all enterprises. Significant differences are observable by economic 
sector and by enterprise size: 63% of enterprises from the production sector rely on social media, while this 
only applies to 70% of enterprises from the service sector (see table). Even more pronounced than with 
websites, the larger an enterprise, the more likely it uses social media. 65% of small, 82% of medium-sized 
as well as 95% of large enterprises are present online via at least one social media channel. 

The use of social media has grown considerably over the past ten years. While in 2015, only four out of ten 
enterprises (42%) were present on the internet via at least one social media channel, the share grew by 
26 percentage points by 2025 (see graph). 

Two thirds use both website and social media 
The 94% of Austrian enterprises that have an online presence combine websites and social media channels 
in various ways. Two thirds of enterprises (67%) use both website and social media. One out of four enter
prises (25%) has a website but no social media channel. The exclusive use of social media without having a 
website is very low, at just 2% of enterprises, and largely driven by small enterprises. 
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Almost all enterprises have an online presence 
92% of enterprises have a website, 68% are active on social media 



 

 

Online presence of enterprises 2025 – in percent of all enterprises 

Characteristic 
Website Social media Website or  

social media 
Website and  
social media 

% of all enterprises 

Total 91.9 68.1 93.6 66.5 

Industry (ÖNACE 2008)     

Production sector 92.9 63.4 94.6 61.7 

Service sector 91.5 70.3 93.1 68.7 

Size     

10 to 49 employees 90.9 64.9 92.8 63.0 

50 to 249 employees 96.6 82.4 97.3 81.6 

250 or more employees 99.2 94.8 99.4 94.6 

S: STATISTICS AUSTRIA, Survey on ICT usage in enterprises 2025. – Data collection: February to July 2025. – Reference period: Time 
of data collection. 

Online presence of enterprises 2015 and 2025 – in percent of all enterprises 

 

S: STATISTICS AUSTRIA, Survey on ICT usage in enterprises 2015 and 2025. – Data collection: March to June 2015, February to July 
2025. – Reference period: Time of data collection. 

For detailed results and further information about the ICT usage in enterprises 2025 please refer to our 
website.  

Information on methodology, definitions: The results are derived from the survey on the usage of infor
mation and communication technologies (ICT) in Austrian enterprises 2025. The survey was based on the EU 
regulation (EU) 2019/2152 and the corresponding implementing regulation (EU) 2024/1883 for the reference 
year 2025. These regulations require all EU member states to carry out this sample survey with a uniform 
questionnaire and standardised methodology. EU-wide results are expected to be published by Eurostat in 
December 2025. 

About 6 500 Austrian enterprises with ten or more employees (from the following industries: manufacturing; 
electricity, gas, steam and air conditioning supply, water supply, sewerage, waste management and remedi
ation activities; construction; wholesale and retail trade, repair of motor vehicles and motorcycles; transpor
tation and storage; accommodation and food service activities; information and communication; real estate 
activities, professional, scientific and technical activities; administrative and support service activities, repair 
of computers and communication equipment) participated in the survey from February to July 2025. 

Statistics Austria is the central organisation for official data and statistics on society, the economy, the state 
and the environment. As a national statistical institute, it is committed to the statutory principles of inde
pendence, impartiality and objectivity. Statistics Austria is headed by Manuela Lenk, Director General Statis
tics, and Franz Haslauer, Director General Finance. 

https://www.statistik.at/en/statistics/research-innovation-digitalisation/digital-economy-and-society/ict-usage-in-enterprises


 

 

Further enquiries: 
For information on results and methodology, please contact:  
Gerald Hassl, phone: +43 1 711 28-8035, e-mail: gerald.hassl@statistik.gv.at 
Martina Kürsten, phone: +43 1 711 28-7161, e-mail: martina.kuersten@statistik.gv.at 
For interview requests, please contact the press office: presse@statistik.gv.at 
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STATISTICS AUSTRIA | Federal Institution under Public Law | Guglgasse 13 | 1110 Vienna | www.statistik.at  
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